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New Survey Shows Consumers 

Feel Deceived and Outraged by 

Honey-Flavored Syrups Hitting 

Shelves

National Honey Board Launches 

SaveTheHoneyBear.com to save 

100% pure honey, threatened by 

honey-flavored syrups

Firestone, Colo. (May 21, 2010) /PRNewswire/ 

— Everyone knows what’s in the honey bear 

bottle—or so we thought. One of America’s most 

timeless kitchen staples, honey, is fading from 

the marketplace, and an entire industry is in 

danger. 

Honey-flavored syrups are moving onto grocery 

shelves and consumers may not be able to 

distinguish between 100% pure honey and 

similarly-packaged honey-syrup blends. 

According to a new online survey conducted by 

Harris Interactive on behalf of the National 

Honey Board from May 13-17th, 2010, of those 

who purchase honey:

65% said they would feel deceived if 
they found out the honey they 
purchased was actually honey-flavored 
syrup and 25% said they would be 
outraged

•

79% said they would not use it if they 
found out the honey they purchased 
had added syrups

•

77% said they wouldn’t purchase honey
-flavored syrup even if it cost half as 
much as pure honey

•

“Many people don’t realize honey is just one 

simple ingredient: honey,” said Bruce Wolk of the 

National Honey Board. “Consumers need to be 

aware they may not be giving something 100% 

pure to their family if they don’t take a moment to 

double-check the label. Many of the honey-syrup 
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blends are packaged very similarly to pure 

honey.”

That is why the National Honey Board has just 

launched its consumer awareness campaign, 

Save the Endangered Honey Bear. 

“Your local grocer is still a great place to buy 

100% pure honey,” said Wolk. “Consumers just 

need to pay attention to the label to make sure 

they’re getting 100% pure honey, the way nature 

intended.” 

Consumers can get involved by checking the 

label to make sure the only ingredient listed is 

honey. They can also buy and use only 100% 

pure honey in more recipes or ask their grocer or 

favorite restaurant to carry only 100% pure 

honey. To learn more about the endangered 

honey bear, consumers are encouraged to visit 

SaveTheHoneyBear.com. 

 
About the National Honey Board

For more information about the National Honey 

Board and its various programs, please visit 

http://www.honey.com. The National Honey 

Board conducts research, advertising and 

promotion programs to help maintain and expand 

domestic and foreign markets for honey and 

honey products. These programs are funded by 

an assessment of one cent per pound on 

domestic and imported honey. The National 

Honey Board is an equal opportunity provider 

and employer.

 
Survey Methodology

This survey was conducted online within the United States by 

Harris Interactive on behalf of the National Honey Board from 

May 13-17, 2010 among 2,053 adults ages 18 and older. 

This online survey is not based on a probability sample and 

therefore no estimate of theoretical sampling error can be 

calculated. For complete survey methodology, including 

weighting variables, please contact Anita Strohm at 

astrohm@barkleyus.com or at 816-423-6188. 
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